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a creative

o 225 completed online survey

66% worked alone

42% said they were a member of a network or
collective

48% currently working from home; 13% working
in a shared creative space

58% had sold some of their products or services
outside of their own country

n Northern Periphery and mycreative)
Arctic Programme £ ages

a creative momentum
project approach

Gather intelligence to increase Bring creative products &
understanding & support for services to domestic &
creative & cultural sector infernational markets

Growing
Creative &
Cultural Economy

Innovate new creative
products/services through
collaboration & increase
creative & business skills

Connect creative enterprises
regionally & transnationally
for new business opportunities




01/12/2016

v

a creative
momentum
project

creative steps 2.0
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creative2creative matching
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T wim

8 ‘pairs’ in 1" call

Food Safe System (N-I) — Julia Dunin Photography(IR)
Strangford Lough Gallery (N-I) — Allan Cavanagh Artist
(IR)

David Henderson Design (N-1) — Visual Norden (Fl)

Smart Online Marketing (N-1) — Forest Camp
Entertainment (Fl)

Sarah Majury art (N-1) — Michael Hawthorne Design (IR)
The Culture Standard (N-I) — Fiona Concannon Artist (IR)
Kimaria (N-I) — Galway Pens (IR)

Babyjane Productions (IR) — EverWhat Production (Fl)
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# 2"d call open: deadline 30/11

. My Creative Edge
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creafive exchanges

CONNECTING CREATIVITY'ACROSS
EUROPE’S NORTHERNIEDGE
www.MycreativeEdge.eu

(‘ Northern Periphery.and EUROPEAN UNION
Arctic Programme
YO wian




01/12/2016

|dentify Your Expertise
Finland

|

a creative
momentum
project

hat will a creative
mentum project do?

e will it be
'mented?

Cultural Soup — Crowd Funding
~Iceland
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Z Why are you not selling online?

Northern Ireland

The art of getting paid!
Sweden
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Showcase your Creative Work

Effectively, Ireland
My Work Day

| divide my time now between Visual online projects that
sncompass both Design and Photography
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creative hotspots
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V" 8 enterprises supported for urkult:
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1** Creative Hotspot

V10 enterprises supported for
Digital DNA: 2"¢ Creative Hotspot
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V1 applications for Vaka Folk Festival:

momﬂlum

3rd Creative Hotspot

V" Call open for Arctic Design Week:
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4% Creative Hotspot

ARCTIC | WEEK
DESIGN | 201/

ARCTIC DESIGN CAPITAL

ROVANIEMI  The Arctic climate offers T , but 2130 o ng challenges for design from the
T ints of buusing, construction, infrostructure, travel, wellbeing und tourism, With th ruture well belaw
zez0, the landscape covered with pure vihite sriow, day light hours mini might skies Jit with Aurcra Borealis in
the winrer, or quire the appostre, with 24h suml‘ght in the sammertime, mt {s prectsely the right plarform for

DESIGN
CAPITAL  awetic dein.

The arctic cesigr. Derspective combines the demands of arctic cor.citions, top researca and training in the tield Ftemeci creative
i i anti

Ar

Deld and conaitied Lo develuy
gram and arctic design is inclucd in the &

mycreoﬁvs'
edge~
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VY Call early 2017 Galway Film Fleadh:

momentum

5" Creative Hotspot

f ¥ @ B N\ About v GowayFilmFleadh v Submissions Galway Film Fair v Fleadhcast v HowtoFleadh v Contact ¥ Oled

Outreach Programme  Photo galleries ws artners Youth Council  Child Protection Pol

|'|'u

Creatiye Control Holding the Man Student Showcase
(Opening Film) S

Tuesday July Sth. World Shorts, Wednesday July 6th

n Northern Periph
Arctic Progr
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video pitching toolkit
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V4
" video pitching toolkit underway
BEl

a creati
moment

% video pitching toolkit & demos

* video pitching event: Finland, 8 Dec
— Live streamed

— how to develop an effective ‘pitch’ video

* call early 2017: support for new pitch video
— 50% to max. €1,500

— 3-4 West of Ireland enterprises
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support for exhibiting at.an
international-trade fair
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Vo6 enterprises supported to attend

Trade Fairs
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MyCreativeEdge.eu
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#  beta.MyCreativeEdge.eu live
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11 West of Ireland Profiles
published

Leo Scarff Design
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Mharhi Baird

flona

CONCANNON

A Clear Day - Galway

Fiona Concannon Artist
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intelligence & influence
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Understanding the sector: intelligence and

Building a strong evidence base influence

1. Facts and figures
Economic Impact Assessment

Creative Sector Index W

a creative
momentum
ject

Education

Cultural
Consumption
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\ Understanding the sector: intelligence and
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influence
Building a strong evidence

2, Unc.lerstanding the. e iohn Ti nk

experience of creative medelpad
entrepreneurship and policy

= &m dnk
L

* Supports Assessment media productions
* Business Model Toolkit
* Interviews ongoing O HUGRUN

ISLENSK.IS

B Bariohery and -.m.m..
mm sl

30 new video resources

E s | m
trafed . CHRENEY
Pk PP

° DEEDERA: ~->
$FPITLE Fe ¥

01/12/2016

18



01/12/2016

social media

2,071 Facebook Likes
989 Twitter Followers

1,818 views of videos on YouTube channel
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Pauline White
a creative momentum project co-ordinator
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